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LOCATION

KURSAAL, BAD CANNSTATT 
STUTTGART (GERMANY)

LOCATION WHERE  
PERSONALITIES 

MEET

98



DAIMLER GARDEN HOUSE

DAIMLER 
GARDEN HOUSEMEMORIAL

The Daimler garden house is the  
birthplace of the combustion engine 
invented by Gottlieb Daimler and  
Wilhelm Maybach, 1882. 

The workshop in the garden house in 
Cannstatt is a Gottlieb Daimler Memorial 
today and contains a small museum. 

It is open every year exclusively for us 
with expert guidance for our guests.
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ECKELT CONSULTANTS  
BUSINESS TALK:

»WHERE PERSONALITIES MEET«

Its platforms drive value and impact through three pillars:

1. INSIGHT
Actionable foresight, analysis and real-time perspectives to 
inform decision-making

2. INTERACTION 
Collaboration between the most relevant peers outside their 
traditional networks

3. IMPACT 
Catalytic support to galvanize diverse leaders and action 
towards shared goals

In the past year, additional partners were added, engagement 
deepened and a greater number of requests for collaboration 
were responded to than in previous years.
 
 

Despite these and other challenges, there are unprecedented 
opportunities for industry leaders. Businesses are the most 
trusted institutions in society, and demand for companies that 
can respond to changing behaviours is increasing. Employers 
and employees are increasingly motivated by purpose rather 
than prestige and are willing to invest emotionally in the com-
panies they believe in.
 
Against this backdrop, industry leaders can build businesses 
that are agile, resilient, technology-enabled, people-centred 
and environmentally friendly to deliver high returns and play an 
essential role in addressing global challenges. To achieve their 
goals, they can use new networks to build partnerships with 
companies outside their traditional silos. 

The Eckelt Consultants Business Talk is the event platform that connects 
outstanding personalities. Our declared mission: »Where personalites 
meet«. The new experience of top level networking. It helps leaders  
navigate competing priorities and pressures to deliver on both growth 
and the transition of their industries. 

2 INTERACTION: Collaboration between  
the most relevant peers outside their 
traditional networks

3 IMPACT: Catalytic support to galvanize 
diverse leaders and action towards  
shared goals

1 INSIGHT: Actionable foresight,  
analysis and real-time perspectives 
to inform decision-making

THE ECKELT CONSULTANTS BUSINESS TALK  
MAIN PILLARS:
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USP
ECKELT CONSULTANTS  

BUSINESS TALK

THE SPEAKERS AND GUESTS  
ARE HIGH LEVEL DECISION MAKERS

47 %

Management

35 %

Top management 
Boards of Directors 
Managing Directors

19 %

Other industries

1. Meet exceptional C-suite personalities   
 with the vision to challenge the boundaries  
 of our economy and society
2. New experience of top level networking  
 (200 guests – by invitation only)

3. Affluent target group with exclusive and   
 strong consumer behaviour
4. Decision-makers who bear responsibility  
 in the millions
5. Opinion leader with multiplier function

Your benefits at a glance:

SPEAKERS

2.1 AUTOMOTIVE / MOBILITY

2.2 TECH COMPANIES

2.3 SOFTWARE

2.4 SUPPLIERS

GUESTS

1.1 AUTOMOTIVE / MOBILITY

1.2 TECH COMPANIES

1.3 SOFTWARE

1.4 SUPPLIERS

1.5 OTHERS

2.5 OTHERS

95 %

57 %

57 %

39 %
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So yes, we are well  
prepared. Even if this 
will certainly not be  
a sure-fire success and  
we have a lot of hard 
work ahead of us  
in the coming years.

I am optimistic, we have 
a good plan that we are 
pursuing consistently. 
First of all, we have put 
the products and the 
planned portfolio in order.  

TCG 2024 / INTERVIEW 
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VOLKSWAGEN PKW

But the truth is that electromobility 
still has problems. The cars are too 
expensive for many customers, the 
expansion of the infrastructure is 
slow – with a corresponding reluc-
tance to buy.
This is a snapshot in time, as such issues 
are not unusual during the ramp-up of a 
new technology. It is true that we need 
more affordable electric cars in order to 
increase volumes. Our ID. 2all, the basis 
for the ID. GTI Concept, shows what we 
mean: a fully-fledged Volkswagen – safe, 
comfortable, high-quality, starting at 
under 25,000 euros. We are also working 
on offering an electric car for 20,000 
euros. We are Volkswagen. It is our social 
duty to build affordable e-cars. In terms 
of infrastructure, there is a lack of 
charging facilities in cities in particular. 
That needs to improve quickly. I think it 
makes sense to make it compulsory to 
install a charging station at every filling 
station, as planned by the German gov-
ernment.

To summarize – so Volkswagen is well 
prepared for the transformation of the 
automotive industry?
I am optimistic, we have a good plan that 
we are pursuing consistently. First of all, 
we have put the products and the planned 
portfolio in order. I am therefore confi-
dent that we will bring out the right cars 
at the right time. They are all 100 per-
cent Volkswagens. At the same time, we 
are working on making ourselves eco-
nomically robust enough to be able to 
afford all of this. So yes, we are well 
prepared. Even if this will certainly not be 
a sure-fire success and we have a lot  
of hard work ahead of us in the coming 
years.
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It’s really exciting to 
bring the GTI genes into 
the future. We have just 
built and tested the first 
drivable prototypes.  
And I can already make 
a promise: Hearts will 
beat faster. It’s really  
fun.
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This is also demonstrated by the current 
generation of the Golf 8. For example,  
we offer artificial intelligence with voice 
control, two plug-in hybrids with up to 
272 hp and an electric range of more 
than 120 kilometers or matrix LED head-
lights. All of which are not standard in 
the compact class, but are available and 
affordable in our Golf. 

And it was a similar story with the GTI.  
In 1976, it was as fast as most luxury 
cars, but it was accessible as an every-
day sports car. And to this day, a GTI 
Clubsport S is the fastest Volkswagen 
on the Nürburgring Nordschleife.

Do you also own a GTI?
I’m a child of the region, I grew up in 
Helmstedt and have close ties with 
Volkswagen. I’m currently looking for  
a GTI, it should be from 1977, like me.  
But I haven’t found one yet…

Perhaps the ID. GTI Concept would be 
something for you...
Definitely. It’s really exciting to bring the 
GTI genes into the future. Not only has 
Andy Mindt’s design team done a good 
job, but the engineers are also putting 
their heart and soul into reinterpreting 
the GTI. We have just built and tested  
the first drivable prototypes. And I can 
already make a promise: Hearts will beat 
faster. It’s really fun.

When is it coming?
The GTI will be 50 in 2026 – that would  
be a good time…

Is the GTI also so special because 
your new Chinese competitors don’t 
have anything like it?
I am certain: the future needs deep roots. 
Our heritage is an asset that we can use 
to our advantage. And not just with  
the GTI: the Golf and the Tiguan are also 
good examples of this. And certainly an 
advantage.

And yet the media talk about the 
Chinese car industry being superior 
to the German one…
It’s not that simple. We must not under-
estimate new competitors and have to 
take them seriously. However, back in the 
1980s there were warnings from the 
Japanese manufacturers who were push-
ing into Europe at the time. Have they 
overrun us? No. There are Japanese cars 
in Germany and German cars in Japan. 

It was similar with the Koreans in the 
2000s. And it will be the same with the 
Chinese competitors. We have under-
stood and will now do our homework in 
China at full speed. We enjoy the com- 
petition, it has always spurred us on and 
made us better, and that will be the case 
this time too. And believe me: we have 
lots of good ideas.

VOLKSWAGEN PKW

Is there a need for punitive tariffs on 
Chinese cars, as is sometimes heard 
in politics?
I believe in free trade and don’t believe  
in protectionism. Competition is a good 
thing. However, economic relations be- 
tween countries must be fair.

The current transformation situation 
also includes the discussion about 
technological openness and postpon-
ing the phase-out of combustion 
engines in Europe. What is your posi-
tion on this?
Basically, the future belongs to electric 
propulsion. The discussion about post-
poning the phase-out in Europe doesn’t 
help anyone – as an automotive industry, 
we need a reliable legislative framework. 
Also to avoid expensive parallel develop-
ments of different technologies, things 
like E-fuels are a supplement that helps 
to accelerate decarbonization, whether 
it’s about ships, it’s about airplanes, or 
places where we have no other sensible 
technical solution.
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We meet Kai Grünitz (47), Board Member for 
Technical Development at the Volkswagen 
brand, in Wolfsburg. The new Golf GTI and 
the ID. GTI Concept are with him. We talk to 
him about the myth of the GTI, the trans- 
formation of the automotive industry – and 
Germany as a business location.

KAI GRÜNITZ 

FACE   FACETO

Member of the Board of Management, Technical Development 
Volkswagen Pkw

Mr. Grünitz, you brought two GTI 
models with you, the Golf and an 
electric GTI concept. Why?
Both are iconic for Volkswagen. One has 
been a tradition for almost 50 years  
and is an automotive icon, even if I am 
cautious with such a designation. Almost 
everyone knows the three letters GTI, 
almost everyone has a GTI story. The other 
one, the ID. GTI Concept, shows that we 
will bring this emotional brand into the 
electric world. And reinterpret everything 
that makes a GTI.

When you say that the Golf GTI is  
a Volkswagen brand icon. What do  
you mean by that?
First of all, it’s a Golf. It’s celebrating  
its 50th birthday this year – it’s amazing 
how many positive stories I’ve already 
read. The Golf is something like the core 
of the brand, even if our SUVs are now 
selling even better globally.  
 
But it has stood for the VW virtues from 
the very beginning: Quality, consistency, 
democratization of technology. 
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Interview (print) Driving Experience (online) + film clip

Stage performance: Dr. Andreas Gorbach, Head of R&D, Daimler Truck AGMAN Truck exhibit

Top Company Guide: Print issue 2024

YOUR BENEFITS:
>  Driving Experience Top Company Guide  
 (print & online, social media)
>  Brand movie, individually produced
>  Speakers slot, panel discussion
> Truck presentation in front of the location
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BUSINESS TALK / T&C

1/ SUBJECT MATTER OF THE CONTRACT
The organizer Eckelt Consultants GmbH is 
the host of the »Eckelt Consultants Busi-
ness Talk«, the yearly top network for C-level 
executives. It takes place in the Kursaal 
Bad Cannstatt, Stuttgart (the birthplace of 
the Automobile). The organizer grants the 
sponsor the right to appear as a sponsor in 
the context of this event.  

2/ RIGHTS OF THE SPONSOR 
After consultation, the sponsor shall be 
granted the right to use the official logos of 
the event in its own advertising campaigns 
and communication activities. Channels 
included are e.g. public relations, social, on- 
and offline media. The sponsor shall also  
be granted the right to use image and sound 
material for reporting before/during and 
after the event. 

3/ DUTY OF CARE 
The organizer is solely responsible for  
the organization and careful execution of 
the event.  

4/ REMUNERATION REGULATION 
The sponsor shall pay a fee plus statutory 
VAT for the granting of the rights. There are 
different sponsorship packages, which are 
regulated individually by contract depending 
on the agreement. The remuneration is due 
in accordance with the individually agreed 
payment terms. 

5/ WITHDRAWAL FROM SPONSORSHIP / 
REVOCATION / FORCE MAJEURE
5.1 The sponsor shall also pay the agreed  
 sponsorship fee if the s ponsor does  
 not wish to appear as a sponsor  
 or cancels its sponsorship for reasons  
 for which Eckelt Consultants GmbH is  
 not responsible and which do not con 
 stitute a case of force majeure.
5.2  In the event of good cause, both con-

tracting parties shall have the right to 
terminate the contract without notice. 
Good cause shall be deemed to exist if 
the event or the subject matter of the 
contract proves to be unfeasible due 
to unforeseeable and/or unavoidable 

events, in particular in cases of force 
majeure, official requirements or  
statutory prohibitions. In this case, the  
following pro rata regulations shall 
apply:

¬  Up to four weeks before the event,  
50% of the remuneration shall be due.

¬  Up to two weeks before the event,  
75% of the remuneration shall be due.

¬  Within one week before the event,  
100% of the remuneration is due.

6/ PROCESSING 
The costs for the production of the adver-
tising material of the event shall be borne 
by the organizer. The sponsor shall provide 
the necessary cooperation material, such  
as the provision of the company logo, within 
5 calendar days of the organizer’s written 
request at the latest. The sponsor can book 
additional furniture or individual presenta-
tion materials via the event agency com-
missioned. The costs for this shall be borne 
by the sponsor.  

7/ USE OF TRADEMARKS 
For the presentation of the sponsor, the 
organizer shall exclusively use the logos 
provided by the sponsor within the scope 
of this contractual relationship (word and 
figurative marks, stickers, texts, images, 
graphics, animations, videos, music, sounds 
and other materials). All of the above- 
mentioned materials and other documents 
provided for the execution of the contract 
shall remain the property of the sponsor 
and may only be used for the contractually 
agreed purposes.

8/ FINAL PROVISIONS
8.1   There are no verbal collateral agree-

ments. Amendments and supplements 
to this contract must be made in 
writing. This also applies to the waiver  
of the written form requirement or 
amendments to the written form re-
quirement.

8.2   The organizer and sponsor shall main-
tain absolute confidentiality regarding 
the content, scope and conditions of 
this contract, even after termination of 
the contractual cooperation.

8.3   Should any provision of this contract be 
or become invalid, this shall not affect 
the validity of the remaining provisions,  
provided that the purpose of the con-
tract can be achieved regardless. The 
contracting parties undertake to re-
place the invalid provision with a valid 
provision that comes close to or corre-
sponds to the economic purpose of the 
invalid provision.

8.4   The contracting parties shall inform 
each other immediately of all circum-
stances that may be of significance for 
the performance of the contract.

8.5   The contract is based on mutual trust. 
The contracting parties shall endeavor 
to reach an amicable agreement on any 
differences of opinion. In cases where 
such an agreement cannot be reached, 
the exclusive jurisdiction of the courts 
responsible for Stuttgart is agreed. 
Unless otherwise agreed, the place of 
performance shall be Stuttgart. The 
law of the Federal Republic of Germany 
shall apply.

8.6  The place of jurisdiction is Stuttgart.

T&C

DR. WOLFGANG K. ECKELT
Host of the event »Eckelt Consultants 
Business Talk«, publisher of the  
business magazine »Top Company 
Guide« and Managing Partner  
Eckelt Consultants GmbH

CONTACT
Eckelt Consultants GmbH
Dr. Wolfgang K. Eckelt
Rosengartenstraße 18
70184 Stuttgart, Germany
T +49 (0)711/3416929-0
F +49 (0)711/3416929-99
w.eckelt@eckelt-consultants.com
www.eckelt-consultants.com
www.top-company-guide.com
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