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DAIMLER
GARDEN HOUSE

)

The Daimler garden house is the
birthplace of the combustion engine
invented by Gottlieb Daimler and
Wilhelm Maybach, 1882.

The workshop in the garden house in
Cannstatt is a Gottlieb Daimler Memorial
today and contains a small museum.

It is open every year exclusively for us
with expert guidance for our guests.
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BUSINESS

TALK
MISSION

THE ECKELT CONSULTANTS BUSINESS TALK
MAIN PILLARS:

INSIGHT: Actionable foresight,
analysis and real-time perspectives
to inform decision-making

© INTERACTION: Collaboration between
the most relevant peers outside their
traditional networks

e IMPACT: Catalytic support to galvanize

diverse leaders and action towards
shared goals
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ECKELT CONSULTANTS
BUSINESS TALK:
»WHERE PERSONALITIES MEET<«

Personal invitation card

The Eckelt Consultants Business Talk is the event platform that connects
outstanding personalities. Our declared mission: »Where personalites
meet«. The new experience of top level networking. It helps leaders
navigate competing priorities and pressures to deliver on both growth
and the transition of their industries.

Its platforms drive value and impact through three pillars:

1. INSIGHT
Actionahle faresight, analysis and real-time perspectives to
inform decision-making

2. INTERACTION
Collaboration between the most relevant peers outside their
traditional netwaorks

3. IMPACT
Catalytic support to galvanize diverse leaders and action
towards shared goals

In the past year, additional partners were added, engagement
deepened and a greater number of requests for collabaration
were responded to than in previous years.

Despite these and other challenges, there are unprecedented
opportunities for industry leaders. Businesses are the most
trusted institutions in society, and demand for companies that
can respond to changing behaviours is increasing. Employers
and employees are increasingly motivated by purpose rather
than prestige and are willing to invest emotionally in the com-
panies they believe in.

Against this backdrop, industry leaders can build businesses
that are agile, resilient, technology-enabled, people-centred
and environmentally friendly to deliver high returns and play an
essential role in addressing global challenges. To achieve their
goals, they can use new networks to build partnerships with
companies outside their traditional silos.
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USP
ECKELT CONSULTANTS
BUSINESS TALK

Your benefits at a glance:

. Meet exceptional C-suite persaonalities 3. Affluent target group with exclusive and

with the vision to challenge the boundaries strong consumer behaviour
of our economy and society 4. Decision-makers who bear responsibility

. New experience of top level netwarking in the millions

(200 guests - by invitation only] 5. Opinion leader with multiplier function

GUESTS
&
SPEAKERS
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TCG 2024 /INTERVIEW

FACE~FACE

KAIGRONITZ
Member of the Board of Ma nt, Technical Developmen
Volkswag!

s

We meet Kai Grunitz (47), Board Member for

Technical Development at the Volkswagen

brand, in Wolfsburg. The new Golf GTI and

the ID. GTI Concept are with him. We talk to

him about the myth of the GTI, the trans-

formation of the automotive industry - and - - A

Germany a?u' business location.

Mx. Grinitz, you brought two 6T1 When you say that the Golf 6Tl is
aVolkswagen brand icon. What do
you mean by that?

WE BUBIRESS SARGRLNE

Interview [print) Top Company Guide: Print issue 2024 Driving Experience [online] + film clip

YOUR BENEFITS:
HOLISTIC > Driving Experience Top Company Guide
APPROACH (print & online, social media)

360° > Brand movie, individually produced

MARKETING > Speakers slot, panel discussion
> Truck presentation in front of the location

Stage performance: Dr. Andreas G ead @f R&D, Daimler Tru€




T&C

1/ SUBJECT MATTER OF THE CONTRACT
The arganizer Eckelt Consultants GmbH is
the host of the »Eckelt Consultants Busi-
ness Talk«, the yearly top network for C-level
executives. It takes place in the Kursaal

Bad Cannstatt, Stuttgart (the hirthplace of
the Automobile]. The organizer grants the
sponsor the right to appear as a spansar in
the context of this event.

2/ RIGHTS OF THE SPONSOR

After consultation, the spansor shall be
granted the right to use the official logos of
the event in its own advertising campaigns
and communication activities. Channels
included are e.g. public relations, sacial, on-
and offline media. The spansor shall also

be granted the right to use image and sound
material for reporting before/during and
after the event.

3/ DUTY OF CARE

The arganizer is solely respansible faor
the organization and careful execution of
the event.

4/ REMUNERATION REGULATION

The sponsor shall pay a fee plus statutory
VAT for the granting of the rights. There are
different sponsorship packages, which are
regulated individually by contract depending
an the agreement. The remuneration is due
in accardance with the individually agreed
payment terms.

5/ WITHDRAWAL FROM SPONSORSHIP /

REVOCATION / FORCE MAJEURE

5.1 The sponsar shall also pay the agreed
spaonsorship fee if the s ponsor does
not wish to appear as a sponsaor
or cancels its sponsorship for reasons
for which Eckelt Consultants GmbH is
not respaonsible and which do not can
stitute a case of force majeure.
In the event of good cause, both con-
tracting parties shall have the right to
terminate the contract without notice.
Good cause shall be deemed to exist if
the event or the subject matter of the
contract proves to be unfeasible due
to unforeseeahle and/or unavoidable

BUSINESS TALK/ T&C

events, in particular in cases of force
majeure, official requirements or
statutary prohihitions. In this case, the
following pro rata regulations shall
apply:
- Up to four weeks before the event,
50% of the remuneration shall be due.
- Up to two weeks hefore the event,
75% of the remuneration shall be due.
« Within one week before the event,
100% of the remuneration is due.

6/ PROCESSING

The costs for the production of the adver-
tising material of the event shall be barne
by the arganizer. The spaonsar shall provide
the necessary cooperation material, such
as the provision of the company logo, within
3 calendar days of the organizer’s written
request at the latest. The spansar can boak
additional furniture or individual presenta-
tion materials via the event agency com-
missioned. The costs for this shall be borne
by the sponsor.

7/ USE OF TRADEMARKS

For the presentation of the sponsor, the
organizer shall exclusively use the logos
provided by the sponsaor within the scope
of this contractual relationship (word and
figurative marks, stickers, texts, images,
graphics, animations, videos, music, sounds
and other materials]. All of the above-
mentioned materials and other documents
provided for the execution of the contract
shall remain the property of the sponsor
and may aonly be used far the contractually
agreed purposes.

8/ FINAL PROVISIONS

8.1 There are no verbal collateral agree-
ments. Amendments and supplements
to this contract must be made in
writing. This also applies to the waiver
of the written form requirement or
amendments to the written form re-
quirement.
The arganizer and spansar shall main-
tain absolute confidentiality regarding
the content, scope and conditions of
this contract, even after termination of
the contractual cooperation.
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8.3 Should any pravision of this contract be
or become invalid, this shall not affect
the validity of the remaining praovisians,
provided that the purpose of the con-
tract can be achieved regardless. The
contracting parties undertake to re-
place the invalid provision with a valid
provision that comes close to or corre-
sponds to the economic purpose of the
invalid provision.

The contracting parties shall inform
each other immediately of all circum-
stances that may be of significance for
the performance of the contract.

The contract is based on mutual trust.
The contracting parties shall endeavor
to reach an amicable agreement on any
differences of opinion. In cases where
such an agreement cannot be reached,
the exclusive jurisdiction of the courts
responsible for Stuttgart is agreed.
Unless otherwise agreed, the place of
performance shall be Stuttgart. The
law of the Federal Republic of Germany
shall apply.

The place of jurisdiction is Stuttgart.

DR. WOLFGANG K. ECKELT

Host of the event »Eckelt Consultants
Business Talk«, publisher of the
business magazine »Top Company
Guide« and Managing Partner

Eckelt Consultants GmbH

CONTACT

Eckelt Consultants GmhbH

Dr. Walfgang K. Eckelt
Rosengartenstrafie 18

70184 Stuttgart, Germany
T+49[0)711/34169239-0
F+49(0)711/3416929-99
w.eckelt@eckelt-consultants.com
www.eckelt-consultants.com
www.top-company-guide.com
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